MEDIA RELEASE officeworks

OFFICEWORKS RELEASES 2025 HALF-YEAR RESULTS

For immediate release — Officeworks today reported its revenue increased 4.7 per cent to $1,760 million

and earnings increased 1.2 per cent to $87 million for the half.

Sales growth of 4.7 per cent was supported by above-market growth in technology and an increase in
demand across key categories. Pleasing sales growth to consumer customers, including during the Black
Friday trading period, were partially offset by softer sales growth to business customers, reflecting the
challenging economic conditions affecting small to medium-sized businesses. With cost-of-living pressures
affecting many households and businesses, Officeworks’ continued investment in everyday low prices and

value resonated with customers.

Officeworks’ leading every-channel offer continued to drive strong online sales growth, supported by
delivery options including two-hour delivery, same day delivery, next-day delivery and two-hour Click &
Collect. Officeworks’ participation in the Flybuys and OnePass programs allowed it to better connect with

customers and enable a more personalised customer experience.

Earnings growth of 1.2 per cent reflected sales growth, productivity initiatives, and disciplined cost
management, which together helped mitigate the impact of significant cost headwinds. The earnings result
was impacted by costs associated with the acquisition of Box of Books and the closure of Circonomy, as

well as increased competitive intensity.

Officeworks continued to invest to modernise its operations, including through the increased use of

technology in stores, supply chain and the support centre.

New enterprise agreements for store and Customer Fulfilment Centre team members were implemented
during the half, providing team members with more flexibility and benefits, while improving rostering
flexibility and labour productivity. Officeworks TRIFR increased to 7.4 during the period, with a

comprehensive program of initiatives underway to prevent and reduce injuries.

Officeworks continues to pursue opportunities to optimise its network. During the half, Officeworks
expanded its store network with one net new store. As of 31 December 2024, there were 172 Officeworks

stores across Australia.

Officeworks Managing Director, Sarah Hunter said, “Officeworks’ commitment to everyday low prices,

the widest range and the best experience across all channels make it well positioned to meet the



changing needs of customers and support value-conscious consumers and business customers.”

“Officeworks’ performance during the 2025 Back to School period has been solid, with trading driven by

customers seeking value and strong growth in technology from the increased digitisation of education.”

Officeworks remains focused on maintaining its everyday low prices proposition and identifying new
opportunities to evolve its offer, including increasing its penetration of own-brand products. Officeworks
continues to focus on mitigating cost of doing business pressures by driving productivity, including through

use of technology to leverage data insights.

Officeworks maintains its focus on driving profitable growth by solving customer missions to work, learn,
create, and connect. This will be supported by broadening the technology range through new products
and services, driving B2B growth, scaling retail media, and investing in the every-channel offer to deliver
asimpler and more engaging customer experience. Officeworks is also focused on expanding its education

offer, supported by the acquisition of Box of Books during the half.
END
Assets available:

e For Officeworks in store pictures, click here.
e For headshots of Officeworks Managing Director, click here.

For further information and imagery, please contact:
Natalie Rixon
Officeworks
nrixon@officeworks.com.au
0402 021 274

ABOUT OFFICEWORKS

Established 30 years ago in Richmond, Victoria, Officeworks is one of Australia’s leading retailers, selling a range of products and
services in a variety of areas including technology, stationery, education resources, furniture, art supplies and print and create.
Officeworks is convenient for its customers all over Australia, operating more than 170 stores, online channels with 40,000
products, and delivering to over 3,000 postcodes. The Officeworks Business team help Australian businesses of all sizes, including
small businesses through to Government, Schools and Early Learning Centres, start, run and grow. Officeworks is helping its

customer’s work, learn, create and connect, so they can help make bigger things happen.
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